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Creation and development L850
éewhen the village style used to be a part of our ever
fireplace and have a glass of Sangiovese under the penthouse, when people used to wander about the village stores add
on the squaretée Let us resurrect the forgotten traditto
our ancestorsé feéeether back in timeé

This is the atmosphere Fausto has never forgotten during the eleven years he worked as a trade executive for
a big international company. Of course, this warm, family atmosphere can improve not only his life, but also the
lives of many other people. In 1982 he decided to move to the countryside together with his family . The place

he chose is the Val Bidente valley, part of the Apennine; an abandoned area, considered as inappropriate tourist
destination . ~ However, according to Faggioli, the village has a huge potential for economic

development and, through the o f a r pndject, he invests in the two elements
which had no economic or trade meaning back in the days: the values and the
traditions of the village world. He adopts the experience he gained as a
manager into an environment he always loved. This is how the first farm was
established . Its doors are always opened for everyone who wants to 0 r waway from
the everyday city | i faeddaste the fragrances of a nature which turned into a way
"W of life for the Faggioli family .
Throughout the following years, other farms joined this very first one and today they are all united under the
name 0 F a g gHarm$.d Engagement, capacity and creativity turned those farms, otherwise agricultural and
abandoned, into onebig 0 Mul t i f uR a t ntapabielof offering everything from hospitality to the typical
product, from an educational basis for eco-tourism to European projects for territorial ~marketing. The
European Union, because of the quality, versatility and completeness of their range of offers and pilot
projects, defines them as 0 par a darng nd F a u s telmgagement to create jobs and stable development in
such a village region, has contributed to the development of projects, recognized by the European Union as
projects with high quality and value for o0 Un i Ewabe.0 0 T hfarm Pr o] esernte® as a model for many
contractors who turned to the working team of 0 F a g gH aorl msqg they can get information about the

A=)

p055|b|I|ty to undertake analogousactions and establish their own farms.
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This was a brave choice dur i
The phenomena oagritouri smoé
andithe farmers:;from-the,valleyswere not at all

confident in the final success of this activity,

considering the village world could not be of

Interest to the tourists.

The first significant change took place when the
local women were included in the initiatives of the
farm by making typical products from the region
and baking breakfasts for the passing by tourists.

As a result of this humble attempt to make a living

SOME TIMES A out of tourism, local inhabitants became more
ITIS NOT active in their work forthe farm. They extended
WHERE the number of products being offered, either
natural or remade, but always connected to the
YOU ARE GOING region.
BUT HOW
YOU GET THERE.
\ Q CADEMY J
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Since the beginning, the main activities were:

g* *integration of women (oO0azdor ef

**establishing a network of connections with local partners,
including the population, associations, firms and all the people
or organizations in which the region might have an interest.

ONE OF THE

PECULIARITIES **investing in support.of the supply in order to strengthen
OF THIS ACTIVITY. the competitiveness. Touristic product, in order to be
IS THE ABILITY profitable, should be characterized with strong territorial
AND DESIRE identity and must be adopted as a way of life by the local

population, so it can deliver authentic emotions and values
TO PARTICIPATE related to the territory.

INTENSIVELY
AND TO **revaluation of the role and significance of the farmer; new
COOPERATE approach to village life through the offering of a territory
AMONG ALL and tradition with deep roots in the everyday life and temper

THE TERITORIAL of people who live like that since centuries; adding new
SUBJECTS. values to the culture of the village man.
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The engagement of all the subjects from the Vvillage
community happens through meetings between the firms
functioning on this territory, so different ways of managing
can be compared. The conclusions, drawn from those
meetings, contribute to the decision making and also to the
measures being taken for improving the activity and
optimizing the work of the firms on a given territory

We used a managing approach that came as a result from a
previous working experience, but the love for our own land,
traditions and community was of primary importance .

As a result of the intensive offering of products and
services we attracted the interest of different tourists and
every single one of them found exactly what he desired. We
achieved satisfaction thanks to the effort we put into it,
and the tourist left satisfied by our services.

WHEN WE CREATED FAGGIOLI FARMS WE HAD DIVERSE SORTS OF DIFFICULTIES
AND OBSTACLES ON OUR WAY, BUT THE ACHIEVED SYNCRONY IN THE COLLECTIVE
WORK AND THE AWARENESS OF OTHE POWER TO BE T
COMMUNITY LEVEL CONTRIBUTED TO THE SUCCESS OF ALL FIRMS

\_ $AAcavemy ON OUR TERRITORY. Y
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Passion, a way of life, love of the land and cultural traditions:
the most important foundations at the heart of our agritourism and rural hospitality.

Since more than twenty years, the Faggioli family is personally involved in
the distribution of its experience through creation of graduate and
undergraduate programms in Universities, Institutions, Educational
organizations, Public administration and among the contractors in the
region, because the family believes that one firm, evenif it is successful,
should function in synchrony with all other firms on the same territory
agricultural, craft, merchant or tourist . With faith in the vi | |
resources, the Faggioli family organizes an internship in the farm for
workers and future experts . The 0 F a g g-iaa Immogect has developed
day after day with the help of the two daughters Francesca and Federica,
who patrticipated intensively in the everyday work in the farm whenever
they had some free time from school. When they reached majority in
1999, they decided to join their father and develop a one-man firm in a
small cooperative union. Nowadays they both work full -time in the firm .
The c o nt r a mitiative,d their parents began in the Val Bidente valley
more than twenty years ago, is completely fulfiled today, if we canjudge _
by the achieved results onthe market and the wide reaction the 6 Fa g g e
F a r npsepositions cause in the world of information .

Editorial by Elena Tibiletti
oijl e 24 Oreo Grg

We are inspired by our passion, we truly love our work.
This is why Fattorie Faggioli has gone from strength to strength.
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EDUCATIONAL,
MULTIFUNCTIONAL
BIO - FARM
WAS COMPLETED
SUCCESSFULLY.

\ Q CADEMY

OUR PROJECT FOR

Fattgfic "

AA | ot of water f |smneel®?adndRaggbleFarmg h e
continued their journey. They oriented their transformation towards
something, which is no doubt a priority in the list of necessities for high
quality of life: to make the guest feel, in a natural environment,
everything that contributes to the health of its spirit and body.

One priceless philosophy for good health and complete life, through providing
unforgettable experiences. Mountain trips for herb gathering, hay baths,
healthy sauna with herbs and mud -baths. Aromas and places that provide fun
and rest for the guestsr and for transferring of power and harmony through
the fou major elements of life: Air, Fire, Earth, Water.

A bath made of recently gathered hay is a bath of youth for all the fans of wellness in |t
beauty center with sauna, Turkish bath, hydro massage, bath with salt with additiom:
herbal tea and pleasant musical background. Authentic atmosphere for a complet%:
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